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“l have enjoyed the variation of learning methods, practical work
experience and case studies we had the opportunity to analyse.”

Michelle Ovits, Class of 2017-2019

CAREER PERSPECTIVES

The objectives of the programme are to
develop tourism managers who can
operate effectively in international and
cross-cultural business environments.
Itis designed to enable students to define,
investigate, analyse, evaluate and re-
spond to tactical and strategic issues of
concern to tourism and hospitality busi-
nesses in a variety of practical contexts
within international tourism. Potential

employers include private tourism compa-

nies, as well as public sector institutions
and non-profit organisations that regulate
and promote the tourism industry.

COURSE CONTENT

In the International Tourism Management
master’s programme you will learn how to

» demonstrate a critical understanding of
the principles and methods of opera-
tions appropriate to the tourism industry

» develop the cognitive abilities of critical
evaluation, analysis and synthesis

» apply management skills relevant to the
tourism sector

» meet the challenges presented by a
careerin an international environment

COURSE FOCUS

Tourism is a highly dynamic, continuously
expanding and developing phenomenon.
Tourism therefore needs managing and
activities in strategic planning, market re-
search, e-commerce, project management
and other specific management functions
are becoming increasingly more signifi-
cant. Furthermore, all these activities
demand an international and intercultural
approach if they are to be applied suc-
cessfully. The master’s programme in In-
ternational Tourism Management prepares
first-degree graduates for a successful
career in this vibrant and dynamic sector.



1STSEMESTER

Diploma
Bachelor 1
210 Credits

> Quantitative/Qualitative Methods

> Contemporary Issues in International
Tourism Management
> E-Tourism

> Business Simulation in Tourism

Management

> Specific Issues of International

Management

> Global Talent Management

> Financial Analysis

ADMISSION
REQUIREMENTS

» An excellent or good first degree in Bu-
siness Studies or in a business-related
discipline (210 ECTS credits and a Ger-
man average grade of 2.5 or better or an
equivalent international qualification)

» At least 50 % of the Bachelor courses
need to be related to business (Manage-
ment, Economics, Finance, Controlling,
Marketing)

» High proficiency in English

SELECTION PROCEDURE

The following criteria will be taken into

account:

» Work experience, preferably in course-
related areas

» International experience — working,
studying or living abroad

» Proved interest in tourism, international
business, intercultural studies and
sustainability

COURSE OF STUDY (FULL TIME)

| 2% SEMESTER

2 3

: > Tourism Policy, Planning & Development
> Sustainable Tourism Management

INTERNATIONAL TOURISM
MANAGEMENT

| 3ROSEMESTER - .ooovvvveeeiiiinnnnn .

Master
M.A.
300 Credits

career
entry

. > Master Thesis

> Intercultural Management in Tourism

: > Destination Marketing

> Hospitality Marketing

: > Tour Operator Marketing

: > Leading International Projects
i Integrated Tourism Project

START OF PROGRAMME

Winter term — September
Closing date for applications:
> July 15t

Please note: Non-German first-degree
applicants have to apply to “Studienkolleg
Konstanz” first (application deadline:
June 1°%).

APPLICATION

You will find all information you need
for your application at
www.hs-heilbronn.de/
master-application

ADVICE

Academic advice

Prof. Dr. Gabriel Dukaric
Programme Dean
Dipl.-Betriebsw. Susanne Hilland,
Programme Coordinator

E-Mail: mitm@hs-heilbronn.de
Tel.: +49 7131 504-426
www.hs-heilbronn.de/mitm

: > Quantitative Methods/Econometrics

CONTACT

Heilbronn University of Applied Sciences
Max-Planck-Str. 39 | 74081 Heilbronn
visitor address:

Bildungscampus 12 | 74081 Heilbronn

Tel.: +49 7131 504-0 | www.hs-heilbronn.de
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