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Master of Arts

Study Information

Master’s Degree Program

International Media Cultural Work

Curating – Communicating – Managing
These three terms span the huge field of digital media and its 
technologies, for which International Media Cultural Work will 
qualify its students as superbly imaginative leaders and 
strategically outstanding executives. During the program, 
students will focus on media aesthetic education and cultural 
communication to develop expertise in inspiring society to a 
deeper and critical understanding of media technologies’ 
cultural implications, as well as their social and ethical-
philosophical dimensions. The course’s practical goal is to 
encourage society and individuals to use media for skillful 
self-expression, as well as for creative and emancipatory 
practices. 
The program is conducted in English. Its perspective is 
international and intercultural. The students will work in 
transdiscipline, collaborative, and experimental environments. 

Fields of practice: 
How will this degree support me professionally?
Graduates in International Media Cultural Work enjoy an 
extensive field of career opportunities, including

•	 Executive positions (e.g. cultural managers, dramaturges, 
cultural editors, art educators)

•	 Independent freelance work (e.g. as curators, consultants, 
cultural publicists, exhibition designers)

•	 Researchers (e.g. with independent scientific or scholarly 
projects)

Employers may be cultural institutions, media companies, edu-
cational organizations, or industrial or economic corporations. 

Modules: What’s the program’s structure?
Per semester, one compulsory module (Transdisciplinary Media 
Cultural Projects/TMCPs) has to be attended as well as three 
electives. The third/fourth semester is dedicated to the master 
project. The TMCPs are research-oriented, merging theoretical 
knowledge, communicational concepts, technological methods, 
managerial steering strategies with cultural practices. 
The electives within the field of Curating and Communicating 
are complemented by electives from the field of Management 
and Technology. They can be selected according to personal 
specializations. 

M
as

te
r 

of
 A

rt
s

•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	•	

Th
e 

si
ze

s 
of

 th
e 

m
od

ul
es

 c
or

re
sp

on
d 

to
 a

n 
av

er
ag

e 
st

ud
y 

an
d 

le
ar

n 
ef

fo
rt

. F
or

 s
uc

ce
ss

fu
lly

 c
om

pl
et

ed
 m

od
ul

es
, c

re
di

t p
oi

nt
s 

ar
e 

aw
ar

de
d 

– 
as

 a
 g

en
er

al
 r

ul
e 

60
 C

P 
pe

r 
ye

ar
. 

. . . . .

M
as

te
r 

M
od

ul
e

30
 C

PSe
m

es
te

r 
10

Se
m

es
te

r 
7

Se
m

es
te

r 
8

   
   

   
   Se

m
es

te
r 

9
M

as
te

r 
of

 A
rt

s
. . .

. . . . .

 . . .

. . . . .
Ad

m
is

si
on

 r
eq

ui
re

m
en

ts
:

P
ro

fe
ss

io
na

l p
er

sp
ec

tiv
es

:
M

as
te

r 
In

te
rn

at
io

na
l M

ed
ia

 C
ul

tu
ra

l W
or

k 
(I

M
C)

		


Th
e 

M
as

te
r 

de
gr

ee
 q

ua
lif

ie
s 

fo
r

•	
C

ar
ee

r 
as

 u
pp

er
-l

ev
el

 c
iv

il 
se

rv
an

t

•	
C

om
m

en
ci

ng
 d

oc
to

ra
l s

tu
di

es

•	
Ex

ec
ut

iv
e 

an
d 

ex
pe

rt
 p

os
iti

on
s,

 e
.g

. i
n 

cu
ltu

ra
l a

nd
 

	
so

ci
al

 in
st

itu
tio

ns
, m

ed
ia

, p
ri

va
te

 fo
un

da
tio

ns
, a

nd
 

	
pu

bl
ic

 s
er

vi
ce

Ex
em

pl
ar

y 
pr

of
es

si
on

al
 a

ct
iv

iti
es

:

•	
Ex

ec
ut

iv
e 

fu
nc

tio
ns

 (e
.g

. a
s 

cu
ltu

ra
l m

an
ag

er
s,

 d
ra

-
m

at
ur

ge
s,

 c
ul

tu
ra

l e
di

to
rs

, a
rt

 e
du

ca
to

rs
)

•	
Fr

ee
la

nc
e 

(e
.g

. a
s 

cu
ra

to
rs

, c
on

su
lt

an
ts

, c
ul

tu
ra

l 
pu

bl
ic

is
ts

, e
xh

ib
iti

on
 d

es
ig

ne
rs

)

•	
R

es
ea

rc
he

rs
 (e

.g
. w

ith
 in

de
pe

nd
en

t s
ci

en
tif

ic
 o

r 
	

sc
ho

la
rl

y 
pr

oj
ec

ts
)

•	
R

eq
ui

re
d 

fo
r 

ad
m

is
si

on
 is

 a
 d

ip
lo

m
a 

or
 b

ac
he

lo
r 

de
gr

ee
 w

ith
in

 th
e 

fie
ld

s 
of

 d
ig

ita
l m

ed
ia

, m
ed

ia
 

	
cu

lt
ur

e,
 o

r 
m

ed
ia

 p
ed

ag
og

y.
 A

pp
lic

an
ts

 w
ith

 a
 

de
gr

ee
 in

 e
.g

. m
ed

ia
 d

es
ig

n,
 m

ed
ia

 in
fo

rm
at

ic
s 

an
d 

te
ch

no
lo

gy
, m

ed
ia

 m
an

ag
em

en
t, 

jo
ur

na
lis

m
, 

or
 r

el
at

ed
 fi

el
ds

 (e
.g

. c
ul

tu
ra

l m
an

ag
em

en
t, 

so
ci

al
 

pe
da

go
gy

, s
oc

ia
l w

or
k,

 d
es

ig
n,

 a
rt

 h
is

to
ry

, m
us

ic
o-

lo
gy

) w
ill

 b
e 

sc
re

en
ed

 fo
r 

el
ig

ib
ili

ty
, a

s 
w

ill
 th

os
e 

ap
pl

ic
an

ts
 w

ith
 a

 g
ra

de
 p

oi
nt

 a
ve

ra
ge

 b
el

ow
 1

.9
 

	
(o

r 
G

er
m

an
 s

ta
nd

ar
d 

eq
ui

va
le

nt
).

	
Th

e 
el

ig
ib

ili
ty

 a
ss

es
sm

en
t i

nc
lu

de
s 

th
e 

fin
al

 g
ra

de
 

po
in

t a
ve

ra
ge

 o
f t

he
 b

ac
he

lo
r’

s 
de

gr
ee

 o
r 

di
pl

om
a,

 
pr

ac
tic

al
 e

xp
er

ie
nc

e,
 a

nd
 a

 le
tt

er
 o

f m
ot

iv
at

io
n.

 
	

A 
go

od
 c

om
m

an
d 

of
 E

ng
lis

h 
is

 a
ls

o 
re

qu
ir

ed
.

	
If 

th
e 

ba
ch

el
or

’s
 d

eg
re

e 
ha

s 
ea

rn
ed

 1
80

 E
C

TS
 (o

r 
eq

ui
va

le
nt

), 
an

 in
du

st
ri

al
 p

la
ce

m
en

t m
us

t b
e 

co
m

-
pl

et
ed

 d
ur

in
g 

th
e 

st
ud

y.

	
M

or
e 

de
ta

ils
 o

n 
th

e 
ad

m
is

si
on

 r
eq

ui
re

m
en

ts
: 

	
ht

tp
:/

/i
m

c.
m

ed
ie

nc
am

pu
s.

h-
da

.d
e

	

In
du

st
ri

al
 

P
la

ce
m

en
t 

(o
nl

y 
fo

r 
gr

ad
ua

te
s 

w
ith

 
an

 a
m

ou
nt

 o
f 

18
0 

EC
TS

 o
r 

eq
ui

va
le

nt
) 

30
 C

P

Tr
an

sd
is

ci
pl

in
ar

y 
M

ed
ia

 C
ul

tu
ra

l 
P

ro
je

ct
 (1

)
15

 C
P

Tr
an

sd
is

ci
pl

in
ar

y 
M

ed
ia

 C
ul

tu
ra

l 
P

ro
je

ct
 (2

)
15

 C
P

El
ec

tiv
e 

3
5 

C
P

El
ec

tiv
e 

2
5 

C
P

El
ec

tiv
e 

1
5 

C
P

El
ec

tiv
e 

6
5 

C
P

El
ec

tiv
e 

5
5 

C
P

El
ec

tiv
e 

4
5 

C
P

C
ol

ou
r 

ca
pt

io
n:

 	
   

El
ec

tiv
es

	
   

Fi
na

l t
he

si
s 

   
   

   
   

   
In

du
st

ri
al

 p
la

ce
m

en
t 

   
   

   
   

   
C

om
pu

ls
or

y 
m

od
ul

es
	 



Fo
to

: S
eb

as
tia

n 
M

et
z

In
te

rn
at

io
na

l M
ed

ia
 C

ul
tu

ra
l W

or
k



Accreditation: How is the quality assured?
The program International Media Cultural Work (M.A.) is 
accredited by the AQIN agency. Beyond this, it is part of a 
well-established set of programs within the h_da’s Depart-
ment of Media, and has been enjoying broad acclaim by 
leading experts within the field of media cultural practice.

Prerequisites: What do I need to qualify for the program?
A diploma or bachelor degree is required from the follow-
ing fields: digital media, media culture, or media pedago-
gy. Applicants with a degree in related fields (e.g. media 
design, media informatics and technology, media manage-
ment, journalism), or adjacent fields (e.g. cultural manage-
ment, social pedagogy, social work, design, art history, 
musicology) will be checked for eligibility, as will those 
applicants with a grade point average below 1,9 (or German 
standard equivalent). The eligibility assessment, includes 
the final grade point average of the bachelor’s degree or 
diploma, practical experience, and a letter of motivation. 
A good command of English is also required. 
More info: http://imc.mediencampus.h-da.de

Application and program start
The IMC program starts both at the beginning of the summer 
semester and the winter semester. Find information for the 
application process at: www.h-da.de/bewerbung 

Consultation: Where to obtain more info?
First contact point is the Student Service Center (SSC). Be-
sides general course guidance and detailed information re-
lated to the application process, the SSC also advises on the 
study’s organizational and financial matters.

For those who need further information on the topics of study 
financing or student housing, the Studierendenwerk Darm-
stadt is responsible: Learn more at: 
http://studierendenwerkdarmstadt.de/index.php/de/

International students, contact our International Office: 
https://international.h-da.de/en/join-the-h-da/

Hochschule Darmstadt: What should I expect?
According to the renowned magazine Wirtschaftswoche 
h_da enjoys a top reputation with German personnel 
managers and scores highly because of its close connec-

tion to professional practitioners and organizations.
Darmstadt University of Applied Sciences is renowned for:

•	 Efficient course organization and short durations of study
•	 Practical work in cooperation with professional organiza-

tions as an integral program aspect. 
•	 Optimal preparation for entry into professional life
More info: http://www.h-da.com

“I am very impressed by the forward thinking and visionary 
approach shown in the structure of IMC: it shows careful 
balancing of highly and for cultural media outreach today, very 
relevant theoretical subjects coupled with great opportunities 
for practical work. I am sure this program will become 
internationally recognised, for its excellence and for providing 
a new direction in social and artistic cultural dissemination 
through media.“
Catherine Milliken (Australia/Germany), composer, director of 
international cultural and artistic projects; director of the 
Education Program for the Berliner Philharmoniker (2005-2012).

“IMC’s media cultural concept is based on internationality and 
social diversity. This is unique in Germany and broadens not 
only the general effectiveness of media cultural communica-
tion, but also gives a professionally broad, international base 
to the program’s graduates. The latter is very seminal for a 
sustained employability.“
Stephen Kovats (Canada/Germany), Founding Director of 

„r0g_agency for open culture and critical transformation gGmbH“
Artistic Director of the „transmediale Festival für Kunst und 
digitale Kultur“, Berlin (2007-2011).
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